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USAID

FROM THE AMERICAN PEOPLE

USAID DISCOVER-Health

EXECUTIVE SUMMARY ¢ FY |8 Annual Report, Oct. I, 2017 - Sept. 30, 2018

The USAID Zambia District Coverage of Health Services Project (USAID DISCOVER-Health) contributes towards HIV epidemic control while also providing
reproductive health and family planning, and moternal and child health services and products. The five-year USAID-funded project is implemented by /SI Research

& Training Institute, Inc. in collaboration with the Palladium Group.

TOTAL MARKET APPROACH

* TMA Landscape Analysis
disseminated.

* Commenced the Sayana
Press self-injection pilot.

» Disseminated the condom
regulatory environment
assessment.

* Completed the HCD study
for generic condom
marketing and PrEP.

OVERALL PROJECT OBJECTIVES

By December 2020, USAID DISCOVER-Health aims to:

e TEST nearlyl,000,000 Zambians for HIV 03
* REACH 700,000 people with HIV prevention («‘i\
intervention
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e SELL 86,000,000 socially marketed condoms. l@

e PROVIDE HIV treatment to 80,000
antiretroviral therapy-naive clients

DELIVERING LIFE-SAVING HEALTH
SERVICES ACROSS ZAMBIA

USAID DISCOVER-Health delivers assistance directly
through a national network of outreach clinics and sites.
The Project takes health services to underserved
communities, which are often in the remotest and poorest
partsof the country. By the end of FY |8, the Project was
supporting health service delivery through 137 clinics and
sites, including 35 new prefabricated clinics.

137 CLINICS & SITES
35 PREFAB CLINICS
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HEALTH SERVICE DELIVERY

HTS

26,572 tested positive.

5.8% positivity yield from
ART program HTS.

23.3% positivity yield from
indexing and PNS.

ART
@144% of FYI8 TX-NEW
target.

29,002 clients on ART
(TX_CURR))

87% linkage rate from HTS.

87% viral load suppression.
PrEP

Introduced and scaled up
PrEP to 99 sites.

2,071 clients initiated

on PrEP (target 400.)

Very high uptake among
AGYW.

PMTCT

4.2% HTS (PITC) yield
in ANC.

97% linkage to ART
from ANC HTS.

VMMC

55,937 males circumcised
(116% of target.)

53% aged 15-29.
FP/RH

31,851 new acceptors.
1.1% HTS (PITC) yield in FP.

MNCH

551,01 I under-five clinic and
88,179 antenatal care visits
recorded.

30,259 children received

measles immunization
(76% of target.)

SOCIAL MARKETING

USAID-DISCOVER Health aims to increase the availability and
affordability of high-quality health products for target populations.

* Sold 16.5 million
male condoms / /34
(78% of target.)

* Sold 604,656
cycles of SafePlan
oral contraceptives
(43% of target).

 Sold/distributed 723,600
bottles of Klori-Pure
& Klori-Safe water
purification a @
solution. u u

* Water purification
solution (Klori-Safe
and Klori-Pure)
distributed/sold was
enough to disinfect 483
million liters of
water (43% of target).

* Stocked products in 828
new direct and indirect
outlets






